GMORESEARCH &AI

) PANELBOOK

We are engaging people around the world to
create the resonance between consumers' voices

and companies for better innovation.

Asia Cloud Panel



' About Us

GMO Research & Al, a leading company in the market research space in
Asia Pacific, offers a one-stop online survey platform comprising over 70
million consumer panelists spanning 14 APAC markets. Our mission is to foster
meaningful connections between consumers and enterprises through
cutting-edge technology, catalyzing impactful influence worldwide. We are
committed to decipher insightful data, delivering consumer voices and
current market trends at real time and speed. With more than two decades
of expertise in the APAC region, we set ourselves apart with unparalleled
local knowledge and unwavering support from regional experts.

GMO Research & Alis a part of the GMO Internet Group, one of the largest
Internet and technology conglomerates in Japan. We create group
synergies through cross learnings and development of diverse internet
technologies to drive, lead and shape the industry.



Our Values

fns 7 O

Number of User Profile Country Covered

Over 1 4
6’000 + APAC
markets

Annual Number of Survey

Over

245,000

4
*Data source: “JMRA 49th Actual Business Conditions Report”, “GMO Research 23th Annual
Securities Report for the fiscal year ending December 2024”




GMORESEARCH &AI

How Are Our Research
Panels Formed?

GMO Research & Al's online survey panel consists of two distinctive networks:

o 1. Proprietary Members 2. Alliance and
Q Partnerships through API
— We have built our own .
& Integration
Q membership network through
our in-house rewards We have formed partnerships with

program/app. approximately 300 business
companies across Asia which
operate membership loyalty
programs, expanding our

membership network.

With this extensive network, GMO Research & Al has real-time access to members globally which

enables higher efficacy and efficiency when delivering online surveys and data collection. By

leveraging this expansive infrastructure, GMO Research & Al stands at the forefront of data-driven

solutions.




GMORESEARCH &AI

Quality Management

We uphold stringent quality standards through technology-driven quality control mechanisms and

meticulous data verification procedures, led by our team of professional research system specialists.

E i: | )] [ ,
1. Member Registration Q 2. Information Update (XIB)) 3- No Duplication  [jj 4. Inactive Measures

Our own panels require e-mail ~ We update members'’ We guarantee unique We engage only active
address, SMS and phone attribute information annually  respondents using cookies  panelists in our surveys for
number verification during to attain more accurate and e-mail addresses. optimal resulfs.
membership registration. survey results.

5. Anti-Fraud Measures s 6. Educational Surveys @ 7. Ghost Completes Elimination
Our system checks our survey We conduct training surveys regularly  Our proprietary technology
response data and detects fraud to with panelists fo encourage them to automatically detects and eliminates
maintain the quality of respond appropriately. fraud and bofs.
respondents.

We adhere to the P-Mark, a distinguished Japanese certification for safeguarding personal information, as well as the ISMS
(ISO/IEC 27001:2013), an internationally recognized standard for data security. Additionally, we have deployed a
designated team of data protection officers dedicated to ensuring our compliance with GDPR, CCPA, and other region-

specific laws and regulations.

Asia Cloud Panel 5



APAC Panel Coverage

. Japan
38,415,000

wom Greafer China

8 22,203,000
¥
4 * Vietham
167,000

Taiwan

1,096,000

South Korea

1,521,000

Y S
‘ﬁ.&

Asia Cloud Panel

India

== 894,000

Philippines
411,000

Thailand
953,000

Malaysia

1,410,000

Hong Kong
ofs

=8 43,000

GMORESEARCH &AI

] Indonesia
3,249,000

Singapore
53,000

-z  AUstralic
S »

¥ 137,000

9 New Zealand

I
9,000

Total: 70M+



Attribute Information

GMORESEARCH &AI

We deliver specific or hard-to-reach attributes to meet our clients' requirements.

Basic

Age

Gender

Ethnicity

Highest Level of Education
Current School Grade

Type of School

Marital Status

Number of Family Members

Relationship to Each Family

B2B

Occupation

Job Title

Type of Industry

Company Size

Role in Decision-Making
Company Annual Revenue
Job Change History

IT Field

IT Decision Makers (DMs)

\'& Health Care

* Doctor

« Nurse

+ Patient

» Conditions ever Experienced

* Type of Diabetes

+ Caregiver

* Type of Medical Care

e Care Recipient in the Household

* Required Level of Care

Member + Purchased Caregiving Products
« Caregiving Products in Use
ﬁ Kids
* Parental Status
« Child's Age

e Child's Gender

Asia Cloud Panel 7



Attribute Information

Finance

+ Asset Type

* Insurance

+ Assef Value

» Personal Income

* Household Income

* Property Ownership Type

* Credit Card Ownership

+ Financial Institutions Used

* Financial Products of Interest
« Timing of Property Purchase
« Transportation Equipment

Owned

Asia Cloud Panel

@ Automotive

Car ownership status

Car Body Type

Car Brand

Car Model

Number of Cars in Household
Driving Frequency

Type of Driver's License
Timing of Car Purchase

Car Insurance Status

Car Condition (new/pre-owned)
Planned Timing for Next Car
Purchase

Motorcycle Usage

GMORESEARCH &AI

[+ -y Game

+ Devices
+ Categories

+ Frequency of Playing

Device

* Household Appliances
* Smartphone OS

* Internet Provider

* Mobile Carrier

* Smartphone Type



Attribute Information GMORESEARCH&AI

ﬁ Lifestyle

I;I Service ’i‘ Travel ®®* Others

Subscribed Streaming Services Regions Traveled Overseas * Type of Social Media
« TV/Paid Broadcasts & Streaming « Frequency of Overseas Travel * Personal Interests and Concerns
« Newspaper Subscription » Prefectures Visited in the Past Year * Brand of Supermarket Used

« Subscription Services

« Usage of Online Services l Beauty

« Ride-Hailing Usage Frequency + Type of Beauty Treatment

« Food Delivery Usage Frequency *  Monthly Spending on Makeup
T Vice Habits . Type of Cosmetics Used

+ Alcohol Consumption

» Drinking Frequency at Home ﬁ Pet

* Non-Alcoholic Beverage Consumption  Type of Pet

« Gambling * Length of Pet Ownership

» Cigarette Brand

« Favorite Cigarette Flavor oo Eyewear

+  Smoking Frequency * Type of Eyewear

+ Heated Tobacco Device  Type of Contact Lenses

Asia Cloud Panel 5



GMORESEARCH &AI

Japan

38,415,000

Gender Age

47.3%
9 9 20.7%
o 48.2% 20.7% 21.3% ® 1%

166%: 15.1%

7.1% 11 1% 12. 8% 12. 2%
52.7% 5 2% l I
51.8%

Female 15-19 20-29 30-39 40-49 50-59

39.2%

B GMO Research & Al M Census B GMO Research & Al M Census

24.8%

No Income~less 3 million~less 5 million~less 7 million~less 10 million and Not sure / No

Annual Household Income

than 3 million than 5 million than 7 million  than 10 million above answer
yen yen yen yen
Occupation Final Education

0.2%

1.7%
3.3%

12.1% 3.7%

8.6%

Ratio 22.3%

4.8%
6.6%

Area

32.7% 33.7%

Hokkaido

Tohoku 44.5%

5.5% 9.2%

Kanto (Including Tokyo) 37.1% — 15.6%

Chubu 15.6%

Kinki 18.1% B Student ] Company Owner/ Elementary School M Junior college
Chugoku/Shikoku 7.7% B Housemaker Seli Er.nployee M|dd|e S W University
Kyushu/Okinawa 10% part-time/ " High School / College of B Graduate School

Y = M Full-time worker Temp worker Technology raduate schoo
Others Others

Vocational Schools

10



*China figures do not include SAR Hong Kong, SAR Macao nor Taiwan, which are

reported separately for statistical purposes. GMO RESEARCH & AI
Greater China

22,203,000
46.0%
’ ’ 52.0%
31.7%
50.7%
Beijing Male " 4<y 19 3% 1799  192%  22%%
(]
48.0% 6. 8%6 3% 9% - l
e 2.0
| —
49.3%
Female 15-19 20-29 30-39 40-49 50-59
B GMO Research & Al [l Census B GMO Research & Al [l Census
Annual Household Income
T 27.7%
. 0,
Less than 30,000 30,001 - 70,000 70,001 -130,000 130,001 - 200,000 200,001 RMB Not sure /
RMB RMB RMB RMB and above No answer
Area
Beijing
Shanghai 6.8% Occupation , O!;mal Education
. () 0,
Tianjin s 15.3% 1.0% 0.4%10.4%
170 9.5% 0
Guangdong ® 1.3%
: ki 3.3% ’
Jiangsu
Zhejiang 22.6%

Anhui 51.7%
Shandong 65.5%
Henan

Hebei

No schooling completed Il University / Bachelor’s
High School degree
M Master's degree

B Student B Company Owner/

Liaoning Self Employee

I Housemaker

Sichuan [ Vocational school

Others

Part-time worker

M Full-time worker Technical school
Others

M Doctoral degree

I Junior college / Others

Associate's degree 11



GMORESEARCH &AI

Viethnam

167,000

Hanoi

Gender Age

54.9%
52.1%
Male 50.0% 23.2%

23.0%  24.0%  190%

16.2% 15.0%
10 0% o%
50.0%

Female 15-19 20-29 30-39 40-49 50-59 60+

B GMO Research & Al M Census B GMO Research & Al M Census

23.9%
14.4%

Annual Household Income

19.3%
10.6% 12,05

Less than 40,000,001 - 100,000,001 - 200,000,001 - 400,000,001 VND  Not sure /
40,000,000 VND 100,000,000 VND 200,000,000 VND 400,000,000 VND and above No answer
Occupation Final Education

2.8%

1.5% —| ]— 0.4%

0,
1.3%L

4.9% 20.9% 0.9% 30.1%
Municipalities (Including Hanoi) ' 0.4%
Northwest Region
4.4%
Northeast Region
Red River Delta 3.2% 11.6%
North Central Coast 54.5% 48.0%

South Central Coast

No schooling completed [ Master's degree
B Student B Company Owner/ 2 : €

Central Highlands .
Self Employee High School Il Doctoral degree

Southeast Region B Housemaker ) )
Part-time worker M Junior College diploma / B Vocational School

ti Associate degree .
M Full-time worker il g B Technical school

University / Bachelor’s Others
degree

Mekong Delta



Taiwan

1,096,000

Taipei Male

Area
North (Including Taipei)
Central
Southern

Outlying Islands and
Other Regions

Female

M GMO Research & Al

Gender

39.9%
48.9%

60.1% e
51.1% -_—
15-19

M Census

GMORESEARCH &AI

Age
30.9%
24.7% 27.5% 25.3%
16.0% 17. 9% 18.2% 17.0%

I 10 9%
3.5%
)

20-29 30-39 40-49 50-59 60+

B GMO Research & Al M Census

Annual Household Income

6.6%
17.8% 18.3% 11.4% 11.3%
Less than 200,001 - 500,001 - 1,000,001 - 1,500,001 TWD  Not sure /
200,000 TWD 500,000 TWD 1,000,000 TWD 1,500,000 TWD and above No answer
Occupation Final Education
9 6.9% 1.1% [ 05%
9 8.3% 1.3% — 10.6%
1.8% 7.0%

5.9%

70.1%

B Student B Company Owner/

Self Employee
I Housemaker
Part-time worker

M Full-time worker
Others

15.2% 4.3%

— 10.6%

45.2% 11.2%

No schooling completed M University / Bachelor’s

High School degree
M Vocational School B Master's degree
College B Doctoral degree

[ Technical School Others

13



South Korea

1,521,000

Gender

45.6%
49.8%
Male

54.4%
50.2%

M GMO Research & Al

Female

M Census

17.7%
Less than 20,000,001 -

20,000,000 KRW 40,000,000 KRW

Occupation

10.4%

3.3%
Area 6.5%
Capital Region (Including Seoul)
Gangwon Region
Chungcheong Region

Honam Region

Yeongnam Region

. Jeju Region 0.7%

Others 1.6%

B Student

I Housemaker

M Full-time worker
Others

56.1%

I Company Owner/
Self Employee

Part-time worker

GMORESEARCH &AI

Age
0,
23.0% 24.1% 30.0%
21.4% 18.7%
14 1% [ 14 8% 17. 4”’ 15 8°
0,

8.5% G 7.2%
- [ |
15-19 20-29 30-39 40-49 50-59 60+

B GMO Research & Al M Census

Annual Household Income

21.3%
11.7% 11.8%
40,000,001 - 70,000,001 - 100,000,001 KRW Not sure /
70,000,000 KRW 100,000,000 KRW and above No answer

Final Education
2.2%
0.6% — — 0.3%

11.0% 0.2%
1.4% 20.2%
12.6% 8.5%
15.7%
50.9%

No schooling completed
High School

M Junior College diploma /
Associate degree

University graduate/
Bachelor’s degree

B Master's degree
M Doctoral degree
M Vocational School
Il Technical School

Others



GMORESEARCH & A
India

894,000
y
77.2%
' 19 25.4% 20.2%
Delhi Male e 19.3% ’ 20.8%
14.5% (v
0, )
22.8% I. I 779 10.6% i/,
0,
T [ 23 1.0%
Female 15-19 20-29 30-39 40-49 50-59 60+

B GMO Research & Al M Census B GMO Research & Al M Census

Annual Household Income

24.9%

L1.7% = : 11.1% =7

Less than 100,001- 300,001 - 750,001 - 2,000,001 INR Not sure /

100,000 INR 300,000 INR 750,000 INR 2,000,000 INR and above No answer

Occupation Final Education
9 0.6%
B T 34% 4,
. .
Area Raito 5.8% 24%

——3.6%
0.8%
36.1% 0.9%

Central India 5.7%

15.3%
North India (Including Delhi) 27.4%

East India 19.3%

North-East India 3.1%

South India
West India

24.4%
21.0%
3.0%
0.2%

South-Central India
Others

. . .
B student | Gerrem G No schooling completed Technical school

Self Employee Secondary School(Matriculation) Hl University /
I Housemaker

Part-time worker M Ssenior Secondary School Bachelor’s degree
M Full-time worker Others Junior College diploma / B Master's degree
Associate degree Doctoral degree

[ Vocational school Others 15



GMORESEARCH &AI

Philippines

411,000

Gender Age

51.3%
31.0%
e 50.3% 28.2% 28.2%

204% 16 0%
13.9% 4
69.0% 8 3% ’ I 9 5% 12.0% 12.2%
olll oolll
49.7% 0.5
Female

B GMO Research & Al M Census B GMO Research & Al M Census

15-19 20-29 30-39 40-49 50-59 60+

Annual Household Income

13.2% 2.6% 11.8%
[ ]

Less than 100,001 - 300,001 - 750,001 - 2,500,001 PHP Not sure /
100,000 PHP 300,000 PHP 750,000 PHP 2,500,000 PHP and above No answer
Occupation Final Education

1.5%
0.9% ° — 0.4%

6.2% 4.1%

16.8% 15.7%

3.4%

3.6% 0.6%

Area

Luzon Region

10.8%

14.3%

Manila 52.6%

Bicol Region 58.9%

Visayas Region

Mindanao Region B Student B Company Owner/ No schooling completed M university / Bachelor’s
Autonomous Region in e Self Employee High School degree
Muslim Mindanao, ARMM -J70 Il Housemaker bart-time worker B Vocational'School B Master's degree

M Doctoral degree
Others

Caraga Region M Full-time worker Technical School

Others

Others [ College diploma /

Associate degree

16



GMORESEARCH &AI

Thailand

953,000

Gender

64.7%
0,
Male 48.3%

35.3% 11.1%7 3%
_ I
Female

B GMO Research & Al M Census B GMO Research & Al M Census

Age

20.5%
16.4% 17.0% 18.5%  18.0%

15-19 20-29 30-39 40-49 50-59

22.8%

Annual Household Income

29.5%
23.8%
19.0%
14.4%
10.1%
[ ]
Less than 200,001 - 400,001 - 700,001 - 1,500,001 Baht Not sure /
200,000 Baht 400,000 Baht 700,000 Baht 1,500,000 Baht and above No answer
Occupation Final Education
21% ———

15.3% : 0.8% 7.0%
3.7% 5.7%
Ratio AL
Northern Thailand 16.9% 20.7% —27.8%
. (o]
Northeastern Thailand 29.0%
. . o 42.5%
Central Thailand (Including Bangkok) | 40.1% 6.1%
Southern Thailand 12.0% 44.7% 1.2%
0,
Others 2.0% . — 4.6%
M Student B Company Owner/ No schooling completed | iy edieers
Self Employee Senior High School degree
W Housemaker Part-time worker B Vocational school B Master's degree
M Full-time worker —— Technical school B Doctoral degree

" Others
[ Degree or Certificate from

TAFE or college

17



Malaysia

1,410,000

Area
Wilayah Persekutuan

Kuala Lumpur 18.7%

Malay Peninsula

Borneo island
Others

Gender

43.1%
0,
Male 52.5%

56.9%
47.5%
Female

B GMO Research & Al M Census

15-19

20.4%
10.7%

L1l

GMORESEARCH &AI

Age

40.7%

23.1% 24.1%24.1% _ -
17.2% 14.6%

12.2%
9.1%
I I Il ml =B

20-29 30-39 40-49 50-59 60+

B GMO Research & Al M Census

Annual Household Income

PAKY)
13.9%

Less than 30,001 - 70,001 -
30,000 RM 70,000 RM 100,000 RM
Occupation
11.4% 13.2%
0,
3.7% 6.3%
9.4%
56.0%
B Student B Company
W ! Owner/
ousemaker
PR EmPINaG

M Full-time worker
Others

4.3% 14.0%
100,001 - 200,001 RM Not sure /
200,000 RM and above No answer

Final Education

1.7%

[s)
1.9% 0.9% | — 1.3%
1.1%
7.4% 19.7%
44.8%
22.9%
No schooling completed I Master's degree

B Doctoral degree
M Vocational school

Senior High School

[ Degree or Certificate from
TAFE or college B Technical school

University / Bachelor’s Others
degree
¢ 18



Hong Kong
43,000

Area
Hong Kong Island
Kowloon
New Territories
Others

GMORESEARCH &AI

Gender Age

49.8% 31.4% 30.7% 31.2%
e 44.9% 16.9%

16.9%  17.7%  18.3%
11.9%
9.9%
50.2% 6.6% 4 0 . I II -
S0 = .
Female

15-19 20-29 30-39 40-49 50-59 60+

B GMO Research & Al M Census B GMO Research & Al M Census

Annual Household Income

24.8% 7.7%
10.5% 13.1% - 15.8%

Less than 50,000 50,001 - 100,000 100,001 - 150,000 150,001 - 300,000 300,001 HKD Not sure /
HKD HKD HKD HKD and above No answer
Occupation Final Education
1.5% o
2.2% 10.0% 0.9% 0.6%
6.9% 4.9% 10.4%
6.2% 22.1%
0.6%
0.1%
17.3%
()
69.9% 46.6%
B student | Gerrem G No schooling completed M university / Bachelor’s
Self Employee Senior High School degree
B Housemaker e D B Vocational school B Master's degree

) H Doctoral degree
M Full-time worker Others Technical school oth ¢
ers

[ Degree or Certificate
from TAFE or college

19



Indonesia

3,249,000

Gender

48.9%
(V)
Male 49.6%

51.1%
50.4%

M GMO Research & Al

Female

M Census

17.2%

30,000,001 -
60,000,000 IDR

Less than
30,000,000 IDR

Occupation

11.3%
Sumatra
Lesser Sunda Islands 10.6%

Java (Including Jakarta)

Kalimantan 17%

Sulawesi

Maluku Islands

Western New Guina W Student

Others I Housemaker

M Full-time worker

B Company Owner/
Self Employee

Part-time worker

Others

GMORESEARCH&AI
Age

60.4%

22.7% 15.4%
207%°“""1o59%  187%  14.6% ’

H Bl N cam o

20-29 30-39 40-49 50-59 60+

9.4%11.1%
[ 1 |

15-19

B GMO Research & Al M Census

Annual Household Income

16.7%

60,000,001 -
100,000,000 IDR

11.9%

Not sure /
No answer

10.6%

150,000,001 IDR
and above

100,000,001 -
150,000,000 IDR

Final Education

0,
29 3 —— | ————1.6%

12.5%
13.4%
38.8%
35.1%
6.9%

M university / Bachelor’s
degree

No schooling completed

Senior High School

B Vocational school B Master's degree

H Doctoral degree

Technical school
Others

[ Degree or Certificate
from TAFE or college

20



GMORESEARCH &AI

Singapore

53,000

Gender 37.9%  Age

48.5% 10.9% de s
. (]

21.9%

Male 48:1% 15.3% 17.3% 17.6% 17.4%
12.19
i ()
tral Region 51.5% 26 220 I .
51.9% [ l [
Female .

15-19 20-29 30-39 40-49 50-59
B GMO Research & Al M Census B GMO Research & Al M Census

Annual Household Income

23.9% 23.6%

15.5%
Less than 30,000 30,001 - 60,000 60,001 - 100,000 100,001 - 200,000 200,001 SGD Not sure /
SGD SGD SGD SGD and above No answer
Occupation Final Education
0, 0,
10.9% 4.9% %.SA 5.0%
Area 4.3% 4.6% 0.6%
Central Region 5.6% 10.4% — 22.9%
East Region _
\_
North Region 0.7%
North-East Regi 69.7%
o ast Region o 50.7%
West Region
Others B student B Company Owner/ No schooling completed [ Arts institutions
Self Employee Junior college / M University / Bachelor’s
I Housemaker Centralised institute
Part-time worker . . L
B Full-time worker I Institute of technical B Master's degree
Others education

Polytechnics



GMORESEARCH& Al
Australia

137,000

Gender S Age

36.2%
19.8% 19.7%
e 48.9% 16.1% [ 17-8% 15 8% 1o 99

(]
N
51.1% _.

28.1%

9.5%

60+

Female

15-19 20-29 30-39 40-49 50-59
B GMO Research & Al [l Census B GMO Research & Al [l Census
Annual Household Income
25.8% 23.9% 23.0%
0,
e O mm B
-
Less than 40,000 40,001 - 70,000 70,001 - 125,000 125,001 - 200,000 200,001 AUD Not sure /
» Canberra AUD AUD AUD AUD and above No answer
0 Occupation Final Education

[v)
1.6% 1.19%—22% — 59%

12.1% 6.2%

Area

40.29
New South Wales 28.5% % - 25.8%
Queensland 18.5%
South Australia 8.1% 31.5%
H Tasmania 4.1%
36.7%
Victoria 25.8% ’
1 57 9%
Western Australia 9.2%
Australian Capital Territory ) B student ] G e No ?cho<.)llng completed I Master's degree
’ (Including Canberra) 3.2% Self Employee Senior High School B Doctoral degree
- Northern Territor 0 W Housemater Part-time worker I Degree or Certificate from Others
y 175 M Full-time worker Others U er el

Others University / Bachelor’s

degree



New Zealand

GMORESEARCH &AI

9,000
y 26.0% 25.6% 25.9%
33.2%
17.5% 16.2‘7 16.2%
ol 0% | 6 6.2% 13 50
10 04) 11 27
66.8%
Ay 50.6%
AUkl 15-19 20-29 30-39 40-49 50-59
B GMO Research & Al [l Census B GMO Research & Al [l Census
Annual Household Income
29.7%
25.3%
19.8%
9.6% 11.1%
. 4.5%
Wellington -
g — N
Less than 20,000 20,001 - 50,000 50,001 -80,000 80,001 - 100,000 100,001 NZD Not sure /
NzD NzD NZD NzZD and above No answer
Occupation Final Education
0 2.3%
‘ Area 2:2% 1.0% 9.1%
Northern North Island 20.6% 10.0% 7.7%
orthern No slan .07 0,
34.8% _ a5%
Central North Island 10.0%
Eastern North Island 0.3% 24.6% 26.0% ————
Northern South Island 0.9%
— - .
B Central South Island 7.4% 10.0%—— 29.4%
Southern South Island 1.2% 8.4%
Wellington Area 4.5% M Student B Company Owner/ No schooling completed Ml Master's degree

Others I Housemaker

M Full-time worker
Others

Self Employee

Part-time worker

Senior High School B Doctoral degree

[ Degree or Certificate from Others

TAFE or college

University / Bachelor’s
degree

23



Contact

GMORESEARCH & A

Contact us
APAC

Ah_overseas@gmo-research.ai
us

rfq_us@gmo-research.ai
EMEA
rfq_eu@gmo-research.ai

Learn More About Us

https://gmo-research.ai/en/solutions

Social Medias

ini £ NG

24


mailto:request@gmo-research.jp
mailto:Ah_overseas@gmo-research.ai
mailto:Ah_overseas@gmo-research.ai
mailto:Ah_overseas@gmo-research.ai
mailto:rfq_us@gmo-research.ai
mailto:rfq_us@gmo-research.ai
mailto:rfq_us@gmo-research.ai
https://gmo-research.com/services
https://gmo-research.ai/en/solutions
https://gmo-research.ai/en/solutions
https://gmo-research.ai/en/solutions
https://www.linkedin.com/company/gmo-research-ai
https://www.facebook.com/gmoresearchaien/
https://www.instagram.com/gmo_research_ai_inc/
https://x.com/GMOResearchAI
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