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Executive Summary

- More than 40% of Taiwanese internet users follow esports events/tournaments, especially male
esports gamers.

- More than 60% of Taiwanese internet users back the proposal to recognize esports as a sport and
agree that esports should be strongly promoted in Taiwan.
« Among the esports players, more than 80% follow esports tournaments, 30% of whom say they often or always do.

+ As to their source of information/news, Taiwanese internet users learn about esports mainly from websites and TV, especially these two
esports communities -- www.gamer.com.tw and PTT (the largest terminal-based bulletin board system in Taiwan).

« More than 20% of internet users are esports gamers. On average, they spend 2.6 hours on weekdays and 3.5 hours on holidays.
« Nearly 40% of internet users have participated esports events. In these events, they usually watch past tournaments and videos.

« Among internet users who are also esports gamers, more than 80% own gaming accessories. 60% each said they have gaming
keyboards, headphones and gaming mice while 40% each said they have monitors and joysticks. The average amount they spent on
accessories is around NTD$2,000-$3,000 except for monitors -- on which they spent more than NTD$4,000.

Recommendations

« COVID-19 has brought about the development of stay-at-home economy, and esports is one of the prospering businesses that's
grabbing the attention of gamers. Therefore, gaming platforms, game developers and accessories vendors should track closely how
esports events are organized and how consumers choose their favored gaming accessories.
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Outline

Data Collecting Data Weighting Insight Sharing
1,123 samples were collected The collected data was The results are now shared to
during 3 Nov -5 Nov 2021 via processed and weighted to help inform decision makers

our online panel on those better represent the about Taiwanese people’ s
aged 18-60 in Taiwan Taiwanese online population sentiment towards the current
situation
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Esports Events and Followers

* More than 40% of Taiwanese internet users follow esports tournaments, 10% of whom say they often or always do, especially

male esports gamers.

* Among the esports players, more than 80% follow esports tournaments, 30% of whom say they often or always do.
» As to how Taiwanese internet users learn about esports, the primary sources are websites

Do you follow esports tournaments/event? How do you learn about Which esports communities do
esports? ( multiple choices) you often visit? (multiple choices)

= Rarely Sometimes Often

m Always

Websites _51% Www.gamer.com.tw - 30%
6.5

Total 34.0%
Male 41% 9% I
Friends - 28% Mobile 01 - 25%
4%
Female 27% :
Live Streams - 22% Gamebase . 15%
0.4%
Esports player 56.6% 22.1% . Esports players . 11% Other |1%
1% _ Rarely visit related o

0.5%
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Esports Gamers and Gaming Habits

* More than 20% of internet users play esports, 65% of whom are male.
The majority of players, which is about 40%, spend 1-3 hours on esports, whether on weekdays or holidays. On average,

they spend 2.6 hours on weekdays and 3.5 hours on holidays. Only around 20% of people spend 4 hours playing on

Number of hours on weekdays Number of hours on holidays
DIS ol o1 2}y (CEfpeiitses (daily average) (daily average)

average: 2.6 hours average: 3.5 hours

47% 43%

34%
25%
22%
Non- 14%
players Female
76% 35% 8%
Male 2% 3% 3%
B mm —
. 4~6 7~9 >=10 _ N _
Talwanese Internet users <1 4~6 7~9 >=10
Unit: hour Unit: hour

Reported by INSIGHTXPLORER / GMO RESEARCH / EASY KEY 2 ASIA/ TNL RESEARCH / AD2ICTION 5 |



Esports Events and Participation

+ 37% of internet users have joined esports events in the past 3 months. In these events, they usually watch past
tournaments and videos

« As to the events they watch, League of Legends has the largest audience.

Which esports events have you

Have you participated in the following esports events in the past 3 months?

watched?

When asked about the esports

events they have watched, League

B | enshideos «, | Of Legends has the most audience.

Popular tournaments include Asia

' Esports Championship 2021, held
Watch live streaming 57%

NoO in August and the 5th League of

63%

Legends School Championship

Female
Mal 0
39% eﬁyﬁ Watch at the venue 13% (LSC), held at the end of October

and sponsored by First Bank.

Taiwanese Internet users
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Spending on Gaming Accessories

« Among internet users who play esports, more than 80% have PC gaming accessories. Among those who own gaming
accessories, 60% each have gaming keyboards, headphones and gaming mice, followed by monitors (46%) and joysticks

(42%).

» As to the average amount they spent on accessories, most are between NTD $2,000~3,000, except monitors -- which

they'd spend up to NTD $4,271.

Which PC gaming accessories do you have?

( multiple choices)

Taiwanese esports gamers

Average purchase

Keyboards 62% NTD$2,305
Headphone 60% NTD $2,839
Mouse 59% NTD $1,963
Monitor 46% NTD $4,271
Joystick 42% NTD $2,737
Microphone 38% NTD $2,194
Other 2%

No PC gaming accessories [ 15%
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Taiwanese Sentiment towards Esports

« Among Taiwanese internet users, “recognizing esports as a sport" and "striving to promote esports in Taiwan" both have more
than 60% of supporters, especially players in esports communities.

* Among esports players, more than 80% are supporters. 85% back the proposal to recognize esports as a sport and 82% agree
that esports should be strongly promoted in Taiwan.

| back the proposal to recognize esports as a sport. | think esports should be strongly promoted in Taiwan.

m Highly disagree = Somewhat disagree = Somewhat agree ®Highly agree = Highly disagree © Somewhat disagree =~ Somewhat agree = Highly agree

Total - 24% 54% Total . 26% 55%
Male - 21% 51% Male . 23% 53%

Female . 26% 57% Female . 29% 57%
Esports player I 11% 61% Esports player 1I/0 17% 57%
Non-esports player - 28% 52% Non-esports player - 29% 55%
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WANT TO KNOW MORE? CONTACT US.

Want to know more about your industry?
Want to know more about your audience/consumers?

Want to ask your own questions?
Want to know similar information for other Asian markets?

Want to contribute your thoughts?
Want to partner with us?

We want to hear from you. Please provide your contact details so we can contact you.




