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What experience does your company have in providing online samples for market research?
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27. BAMHEDRE Y AT LATRIAENTOVEI N ?ELEITHNIE, ThEENIZRY
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Are you certified to any specific quality system? If so, which one(s)?
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1. INRILIBEEEAE

1-1. fRYHERR
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2. AVTAVHABEETZA—(F. EQOLSBFETEHTOEITN,
(F—AR—Z  BBYICEEINTWNS/NNRIL, BALIN =T a4 YR,
V—2w )b RN T—4 Web E TODAA—ETNEE)

Please describe and explain the type(s) of online sample sources from which you get respondents.

Are these databases? Actively managed research panels? Direct marketing lists? Social networks?

Web intercept (also known as river) samples?
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S5z, infoQ(BERE KO0 A N) DEEREREFENL, SESEFRIREL/ A ARILEDORYNI—I1E
EHEHTEELZ, WETIE TNLDRBLENRKILEED, S TREH HDO/X—ZvI a3V EEEL
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INFILEVIZADFRERYANDZEICRY, ERFFEICKDRYEHERRLI=Y > ) T halgEE
BoTWET,

BADONRKIVIZEELTIE, BN TE->TE: —HBEELNDILZ—T YN LW ERT~ D
RED/INIEEIZ, BNDEHD /IR BEEAIBEICT 10, BREMDIZa=T4HA
IN—NF—EER R/ X— I —y TEFE A DS BEZRABE/NRILELTREELTVET,
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1-2. AVB—FINTT IV EADNMLWVREE~DT I ERAFE
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5. AVB—XYMMNTIEATEIENHLWNATI)—DEZL—FERIE. EDLIIZT-T
WETH,

How do you source groups that may be hard to reach on the internet?
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2-1. W —FEAE=4—
®ESOMAR?S

4, YT —RAEHBRABEROHIOELTHEALTOWET A ? ELESTRITNIEL 7
W) —ADMELNBIENDBWIERATTHN?
Are your sample SOH{CC(S) used solely for market research? If not, Wha[ other puI‘POSCS are they used
for?

€ CASROO—F

CUHO)FATMMMA/RKIL(FABERBELIETIN —ZAMNMREEL TSI EEZEL)E2F BT I,
HELARRIADNT U r—NRABELEENGY—rYNEEOm A IZHASN DG 6L, ATERIE T
TV —RERWNER =T TAV T F v o R=UNEBEINDEVNSIBEEBERICHARTIERHEILD
%, THIZKVERIEGRABEBE RO RYNHIR T R aEME I TE S,
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2-2. RNFER
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22. AEEDOR—MEHERTIFIEEE >TOWEITN ? A ELRRIZEERETEHDF
[BZH>TOWEITM 2SN VT —RADEHFS LN F IR FAERIZIUN)—F 3
IRANNEFIL—RZBNTETEINDELT, SHOHDFIBIZ DOV TEEN LY,
HLB2BH U TILERHEL TWBDTHNUL, AN ZIIZFIEAHYET M ?BLHNIL
BEIM R,

Do you have a confirmation of respondent identity procedure? Do you have procedures to detect

fraudulent respondents? Please describe these procedures as they are implemented at sample source
registration and/or at the point of entry to a survey or router. If you offer B2B samples what are the

procedures there, if any?

€ CASROO—K
(#470)
@ IMRAHART A

2-4. KNFER
TORRANRKILEEDRYTELCSEEREHRT D012, KAD G THER
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E)BTTHEROEEIZZ. K4, £/ 8., F7T. EEBSOEEFIVI(ELEFE)
S A—I)LTRURCHERR/IRA)—R A—J)L7RL A, HE4 BE0EHIFRI- L2001
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L EE
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HLELETEEFVIEITOET, BHEB/IRILInfoQEB L /NRILEDBIZEEDRLVK
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T —AN—REBGZIBFHRERE T DL A7 AV BaDISAT—REERMFL, FEELREAAN
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2-3. /N—3wi gy
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(ZsL)
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CO)ABMEMILUTEETTINENDD,
(Q)EZA—IZWON/RRKILD—E D ThHDEERRT DL,
(b)E=A2—IZBET 2IEMEINE, BREIT DRI, E=E—IDORBEMET DL,
(C)E=A—H)TIL—bEN=Y—REEDHEEZL—)7IL—NIEH2BEURBREOINERS LN
R,
(DEZF—DFEFEREINE. RET DL,

CONATMBIRAEBNEBEFERISEYISLDY VTN —REBEISRESNETHD, &
TOFYTVI=RIE FEDEMENT7 VT SMEASHD, =&, FEDLHIZEFSN
DDEFERHFL TS, EVDIEREWIIRTNIEZDELN,

@ INRAHARZ A

2-2. FHERINHKILODEER
BERAEEICIE. TUERNRKILOBHNEIRRL. SINEREBLESEIZOHR, BEikE
ST HIE,

4-8. JyF—IZ2D0\T
Dyxk—EHERTREAE. FALTWNAILEEFOMEBE, 7RIV EGRE
HEINFRAERBANC R EICHRELTRADIE,
BHIE, BEDZ U MERERT 50, RMUERMERYRT ILCLPAIEZEEDEE
R THILICRON, TOEERHEETHIL,
FEITSUHDOREERETDILET, VyF—DZ2HFANICELTESEHLEY, yvF—
LZHIBRTEHIEEBREE T DI,

@ Lt R

B RB/XRIILINfoQTIE, AEFEADEHRTHIEELATVET, REBEL/XRILTEH DR
BEErRELE LT EEHREZ T HITTWAELEERLTOET,
XEBEZIELTWEWRBIEEGRZMAELTOER A,

F=. BHERA/RLinfoQTE, AECEK -BELDOHIEEZEDHTNET, 2 EEFHKELTES
SERIE, ANBREERF~AORE., 7yF—DFERIZOVTORE. F#mHIR. Hi5HRAERMEIC
HHELTOENIEREGMOY —F AR ELEBHREMEHAL TN EEWNE3ZA T 28 B HE
PREVNLTWET, £ BBESNs7 07 —NIeThmERAEZENELET7 o —CHHZEEHH
HlCL, BoEAEEGERE LT AICRT HEEADERIGELIBERL TNV 5A T, mi5H
BE~DBHEMNESMERLTVNET, FLR2EBHINDIARIZEERIZ, FAEH OOt
VTATELTH U TAVNIF T OERSEBREICKRBTEDIRAUMN BN EINBZLE

LEHLTNET,
RIEL/NRKIVIZHNTH, BHICABH HOREBREETHONTWNDAIEEEHIIZHESRL
TWET,
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2-4. BT -F T

@ESOMAR28
23. TRTCDAUTA YU TILY—RIZDNT, BFAEDA T TOERIZDNT
BEM LB,
Please describe the ‘opt-in fOI’ rnarket research’ processes fOI‘ aﬂ your online sample sources.
€ CASROO—F
(B2=7aL)
®IMRAHARZ A
(ZH7aL)
& LA

B EA/SRIILiInfoQTIE LTFD3DDRTYTTETIL - F T4V EEHELTNET,

Step 1: EHEHEADA—ILTRLR K4, Fi#6. BEHBEVSEREBFEREAALTELL, &
A —IL TR AGETIZFESZEA—ILEER(EStep 2: A—ILRIZEFH SN TLBURLE Y)Yy ILTESS

ZET A=ITRLADOBE N EEHETStep 3:URLE VIV ILTESIZETARESEKMNSE T Step 3FT
BT ULEREFKEICDHIH, 7T —bOERENRIREICRYE S, . RELG A LIBFET

. WO THRETESLLSIZH>TLET,

RELNRIVIZELTE TRT ATV -F I AU ERFALEEEBLTWDIEERERLTVE

_g_o

BEERLILN. ATIL-A TN AV ERBLTONAIEE IR EROEED T DELTHITTHY., B
DINKILIS— N — (X T RTIOFFZERALTNET,

2-5. ZEBHEHE

@ESOMAR28

6. BRATOCTINZBNT O TanNI oY FILEFERLT. By TIiLE
HEITIAMLENDDIEE. EOLIILTS—F—DEBELETVEITHI ? FhIL,
HY—RNR—FT—DTOANAZEFEFR T B0, FRIZITAT7UNIBE T 56D BE#D
RI)O—TIM?

If, on a particular project, you need to supplement your sample(s) with sample(s) from other

providers, how do you select those partners? Is it your policy to notify a client in advance

when using a third party provider?

¢ CASROZ—F
(#Z&5L)

QIMRAHART A
(#anL)

SLHEE

RIEFNARILDOEEITIE, A2 —2 VN ANOABRLLIZH OB BEIITR BT AVNIFRONE K% R

rlL\l%:;\"*M%%E%HEL%%EUCL&% (BIZILTIORDIRBEMOIAIZTORITERVEREIZE S

%

INFILEYIZADFEZERYANDZEICLY, AL DRYEHERLI= Y ) T HV AT BES

BOTWET, NRAIYIRIZBITELEEHZHILELTE, HRTEEZA—DEHFA—ILTRL

ADEEFTYI/OMIZ. BENE2HFAE(BERET) BBZENCEHOBREBREBLLAEHLE

ZHFEEFRALTHEY, BIZRA/SRILIZEEDZORREIZE>TOET,

<EBFyrHE>

1. IRRILADA—ILTRLRIZEDEETF VY

2. EHE TN ¥RE(BURET)REENSIELEMER TEEAR . BESRS)
THOEEFIVY

ESOMAR 28m[EIZE M5

o o _ /_\:ﬂ‘ 3 g
Sm gy, SRESERE EDEHIC L DEMBRERBLTLET.

INFIILNEERL, TRXTHARTILAY—7
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€ CASROI—K

CA)EN"BENEMIZK>T, EZA—FBELFRZTARILNASGRETERTNELSEL, B
SOFHEEXARERRYIIEIZTE T TERTNIEGRSEN, T, BEINE=TZ4—(F35EDY
Y—FBBIFAINTIEGEDARN,

@ INRAHARZ A

2-11. 7OERRNRKILEEDREIZDONT
TOBRRIRKILADSNEIERTHD, LEN>TT7IERNRRILESENMBREEHLE:
HElE. THONIREDFHEZEITL. AIRERRYELT 72X/ ILMBERSS
SN IEESE,

O EE

BEARTER. BRI BHICITADEIICHEOTNET, =L, ARILIYIADEHEZ2—DR
2EORBRIZIFRANTH, RREBURNTITVEY,
BRESNLEZA—ITHLTIE, LEORSUERBREE, £ TO7 7 EEHRLELET,

BRRIBFIREL/NRIVIZES>TEGRYE T A ESOMAR28DEIZEMNDK /SR I /S— M —DEZ
F—DREEEEZIT N THERELELETREZLTVET,

2-7. EHAIREF I

@ESOMAR28

28. FHOEFEELEDF U SAVRABEEBLTCLNET M ?BLERLTLSES, ESOMARD
RUET DIZEEIEMLE T H ? ALK ERSCOPPAD L S7%, D)L —IL O EE(L
BRLETM?

Do you conduct online surveys with children and young people? If so, do you adhere to the
standards that ESOMAR provides? What other rules or standards, for example COPPA
in the United States, do you comply with?
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i LI T OF AT IR R SF IV BRTSHE, B REEOREE

BATAEESAL,

. PREUTOFRICHALKET 290, ZOBERFTREES O

ERXE JxTHANLIZB/E T 20 BEEEFA-ILEXREL REEXRD
BIFHUZESEN,

@ Lt EHE

1I5mU L T ORBHBEETLEADAEZ2—ELTREBIZSINT HIENTEDLIIZHROT
WET, ZOH, 1ImKRFEESRELEZFAEDG AL, 10mMRBDFHRERF DT 2—ICHAEK
HETD. HOREBEOHEEFHICEZLTOVEEOWTWET, 1I5BEREOFHEEZIE-2—ThH
SZMESMZDONTIE, EHNICTHONDE TN HAE(BERE) DERICE>TREET DL
MNTEDH. COLSRFABKELD =I5 EF. CNODEZA—ICEEFAEKEETOETY
VLA ERIBEICLTWLVET,

P EDEEE, [TEHTTRHRABICIEIEINDTIEE N LRIZESHEWNITEFICREFERET

THREEDORBESRITNIEAESENETBICC/ESOMARTI—RIZEMIL TLET,

ESOMAR28DEIBZEMN & /NI /IN—hF—DEE T EDERFIIHGEREBEDOHREEICEDNTE
ALTWAZEERERLTLET,
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3. MFEMA%E

3-1. YL \ATRER 1%

®ESOMAR28
12. AIZEEOTO74—ILIERIIMAERBLTOVEITN ? ZFNIEEDISICLTEELET
M2 INEH TNV —ZABETEDLIIEBYET N ? EDKIILTT YT T—rE iz
FIMN?ELEETET0T4— LT —R2EAEF O TVERWNGE, EOLIITLTERNHIR
BEEOTOD T INIRALLET M ?
What profiling data is held on respondents? How is it done? How does this differ across sample
sources? How is it kept up-to-date? If no relevant profiling data is held, how are low incidence

projects dealt with?
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(FE5L)
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2-3. THERNFILEMEEER
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Copyright © 2014 GMO Research, Inc. All rights reserved. ~ CONFIDENTIAL



GMORESEARCH
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@LSOMAR28

12. AEZEEOTOTA—ILIBRIEAERBLTOETN ? ZTNIEEDISIZLTEELET
M2 CHEH U TIVY—RBETEDLISIZERYFTH ? EDLSILTT v I T—hE Nt
FIMN?ELEET2TATA— LT —REMBFFOTVNENMGE, EOLIIZLTEN IR
SEEOIOD T INMIAMLETH, ?

What profiling data is held on respondents? How is it done? How does this differ across sample
sources? How is it kept up-to-date? If no relevant profiling data is held, how are low incidence

projects dealt with?
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@ IMRAHARZ A
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@ Lt EE
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4. A 1E[BlE B E A%

4-1. UMV RETORERZELE

@LESOMAR28

22. BEEDOR—MEHERTIFIEEEF >TOWEIT N ? AELRRIZEEZRHT 56D
FIEEHE>TOETH 2 AP TILY—RDOBHH SR (FL) AR N)—
FTEHRAUNEFL—RBNTETENDEL T CHHDFIRIZOVWTHENE
AW, HLB2BH Y TILERHL TL DO THNIL, AN ZIIZFIBLHYEST M ?
HELHNIEBEBEMBFEIN,

Do you have a confirmation of respondent identity procedure? Do you have procedures to detect
fraudulent respondents? Please describe these procedures as they are implemented at sample source
registration and/or at the point of entry to a survey or router. If you offer B2B samples what are the

procedures there, if any?

18. #IZT—RADREBF VIR TEIEELHYETHN ? EL TN HETHIIL,
BLEIERERNCBTEIEENLBWNTHERET D, TLERETLI-HOBEULFIEE
BLTWHWETHM?

B, BERBNTBLEU TOLSBEOTT, () TESHHREL, bR THRL,
FEE—BEHOLOEE., (OIEELEWNIIEER (FEAFTHODSENDDOENTE,
(DHRE=TAV T (BT EHRHEDNTT). CNHDOFIRIZOVNTEEM LIS,

Who is responsible for data quality checks? If it is you, do you have in place procedures to reduce or
eliminate undesired within survey behaviours, such as (a) random responding, (b) Hlogical or
inconsistent responding, (c) overuse of item non-response (e.g. “Don’t Know"> or

(d) speeding (too rapid survey completion)? Please describe these procedures.
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DA —IL TR ANTEELALY,
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@ Lt EHE
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®ESOMAR28

(ZH7aL)

€ CASROO—F

(ZsL)

@ INRATARZ A

2-8. TURANRKILREHDAF
JRANELT, AEHNICBEAT2ERADERDOEREELWITL. TNETIER/AFRIL
SKEHELT—MRIZAFT D,

L EE

BEEE. AEREZEELIURTIZY)  BREE NIV R(A—=ILAB)EBUNDEZ2—EBRE=
A—ELTEUHZ - TLVET,

B RAB /R IILinfoQTIE, EBRASEAK20%IZHLBRBESOBEENNITUDH, E=
B—DRKEHREFILFLEAETND, ERID /SR ILHEFEIZF105%EE>TNET, FORERELT
T, EFEREBEOZCFLERHICETBRETIRENW, RERBEAIBEBHOREEEE
IR LEEE~DREIRAN %, BFEINTOIA—ILIZ—EBEN GV &L D —RAD
EEDEENM 0%EL>TNET,

ASEX BREZEUREEX NRILMEREZEELTODINEINEFRIICHERLLIA T, B
BIN— =y TEFEREISIBHTONET, EANGENETE=Z2—DED XL, HIZK>TEHL
F9A, 26~35%EH->TVET, Shid, EICTEBEZ4—HAAOTIVLTOVARNE=4—%
HIUNT BETEHEONTWNBEFTY,

5-2. PUOT4TE=ZR—FH
@ ESOMAR28

(#anL)

®CASROTI—R
CR)REMMBEATBELRBYSVAERELENT 510, NKILEEFELRITNIERSEN, T
g::}rot\ EHL TV RILEZA—ABEEEL, E7IVTATEZL—ZHIRT IR EDFERES

@ IMRAHARS A
(&%7%L)

@ Lt ELAE
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WET,
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FENSIFORFICIERAEZREZLEZEZA—ETITATORRIZBYET,
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6. JOJ I EHARE

6-1. 7 7—NEEDOTAT T2\ T

@LESOMAR28

26. ASA)H—FIZBWNT BEMNIZ L TATBITATIINT —20ERE . fAE
EEFEIZHLTERRITARENEINRDD=H. ESVNOEHIIZHENET M ?

What practices do you follow to decide whether online research should be used to present

commercially sensitive client data or materials to survey respondents?

€ CASROO—F
(FE5L)
@ IMRAHART A

3-1. W
S —F o7 TR KL ERI LAY A3 BEOB RERHL CHEERE
FBCE, 9547 NHUTHRBE 5 ABRESHBLBITIZEDEL,

3-3. AEZDIER
FABEEL, —BHE I ——AFERALTWAEEZONBZEERYINOS) DTSN
B, N—U3 0 TERIRTE, BEZAANTEDEDTRITNILRSALN,

4-9. EfRPCHEDEIRNZDNT
FAEZHIVEHABEDRTYEL TEBRCEBEREEF AT DEEL, TOEEEIZTS
BETDH L,

@ Lt EE

WAEZEDREE
DA T IS IEWVERABEICERBARAIBERODY YLD, EZ4—REE X ISERIC
FYBEBINHARICKYXENBUNETF VI — RN THERZTVD., AEEZZHEE
SHET, TG HEEVNSEISA TN — 2B R EAERESEICIRRT 254
(X, TRTISAT UMD EIZHNE T, Tz, BRI IRICIFIIIRARETT—REIE
TERWES, o753 & 7>TVET,

| winlyas R a4
IIAT UMD BIENV-RAEZEDR RBYICEEERETEVET, ABRNEIRE[H =5,
TOT ST YIMER - HERE T ok, BIOBUNFAEZL 7 —MEEICAAERAH
BONEERTBEATILFvIEHIERBLTONES, CORE, 0TI 1280WTER
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Copyright © 2014 GMO Research, Inc. All rights reserved. ~ CONFIDENTIAL 24



GMORESEARCH

DEIEE AR

V. Bf8. BN

Copyright © 2014 GMO Research, Inc. All rights reserved. = CONFIDENTIAL

25



GMORESEARCH

/. BLlE B EXE
7-1. BIEHOHIE
€ESOMAR28

19. AVAINMIBLS, LG WZELL Y| FEDEARIN TRILEANIZEDLVDIEE T,
AEITSINT BODAVAINELELIENTEL T M ? ChIEH U TILY—RETIFED
FOIZERYFITHN?

How often can the same individual be contacted to take part in a survey within a speciﬁed period

whether they respond to the contact or not? HOW dOES thiS vary acCross your sample sources?

20. EOXBLDBEE T, BCEAANFEDEBATREICSING 5TENTEEITHN?
CNEH TNV —RBTIEEDLIIZELBYETH ? EQOLINLTHTIURB LU
(FDOHPEARTEELETN?

How often can the same individual take part in a survey within a specified period? How does this

vary across your sample sources> How do you manage this within categories and/or time periods?

€ CASROD—F

C(6) ATMBIT. A—ILBBEFETFOMDA U Z— 2 UM BLERBEEN R ERIFAENEE
NEDEE BEBEFIRITDIATYTEBOBELND D, TNiE, EALNHRE)ANEE
IRFIVZEL T, #BYRLVIIL—MOABSINT 5 EERRELEEZF—DREBRPRBDRYE
ETB=THB,

@ INRAHARZ A
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7:;&‘\;*/’5!—/\“)1/1:%%??60 Flz. AVB—NILIZDWTIE, 9547 MDORDIZIHELT
EERNERS)

@ Lt EHE

EHERT o —MEEEEEIL, BREITHRA~SRIEA>THYET, AEZEBHNPLHRENRERMELR
Llz&>T, EVERIESNET T —MDBIZRYNELEDIEEHYE T, REKTRTOE=Z 42—
[CEHHICRE~NSIMLTESZDELS. ShAIC—EXNT2HEEICLIBETHREEEHL. AR
ADSIMEEERBELTOET, /SRIL/S— M —I2H, BREADONRILIZHTEE THEDE
HEKEETO>THY, infoQEZZ—ZIFT T RBRELX/SRILDEZL—ICEEFIZHAERZDOE S
EB5ZD85ZLTVET, TRV TRABERETIIAT UM GRIBEIRICAERIZSMLEES
B—H BT TT T —MNREETVEWEWNSKEEAD - -5E. E=Z4—DRIEEREELEIZEEF
HET-O>TLET,

BEOKRIZIEL, /IRIN—F—D R ETHEELEFRNTF VoL, TOEECEDNTEE
M= IILEFTOTWNDIEEFRER L L TRELTWET,
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@ESOMAR28

(ZH7E0)
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SLHEE

AEFEORBICKYRERIZEFHLETH, ABEZHBLEEZZ—DBRERIXI%~10%EET
T, BRRB/FRILiNfoQTIE, BBEHIZHTI2RAER DXL, BFHEI0%~40%EH>TNET, 12
S RFIVIZEAL TIE, /R ILIZESTE D DEWNEHYET M, 20~40%D1 HEIZHE>TNE
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1-3H5 2TV T HE

@LSOMAR28

3. BHOY U TN =AY U TN ERBELEIGE, FHEERIAT 5720, EOLIC
LTERGSIHY U TILY—RETLIURLTWES h ? EREMEIR M T 57-0. FELIEE
LI=BRIDTLREEDESIZLTHIETEEIN ?V—REFLWVEREBEEDEE AIBEME
[ZXFLT, EOKIITHMLET M ?

If you provide samples from more than one source: How are the different sample sources blended
together to ensure validity? How can this be replicated over time to provide reliability? How do you

deal with the possibility of duplication of respondents across sources?

7. NREGBBEFORERHN Y TILEEMRT D=HOICIE EABRIRTYTEHEHETTHM?

What steps do you take to achieve a representative sample of the target population?
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CNATMBMIAEBNEBEERICETIZISCDZ YV TILY—REEEIRETRETHD, ©
TOHUTILY—RIE, AEOSMEN T 7 — S MERALD D, T=lE. ABEDOEHITERSH
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BEDTIEANRRILEENERICHARICEELEY, REKENFEDT IR
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D547 IMDEKRDIZIHCTRHTRT 3,
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FYENRH P HIREAHEB TE DGR (L, BENBRERDOERELAIGETHD, CDHFA.
FEERBEOREHEBEUIZOIVM—IILT IRENDD,
FEHEREHOFETE, FHELLFAEHMEARADRIEZ T N TZIT T2,

CKRATHENE T EHL. RBEBIRUANELHATREMN S EILEERT D, )

@ Lt EE

HEARBM (MR, F£8. BEHRE)NADTREDRYIAANAIRETT, £f=. EXRBMHLINZ, 3
M EEBEREELICEVRAVNTT U —MREBEITOZEDAIREICR>TLWVET, KEBLTLNS
BRI /RRILIZEE T BIERIC OV TIE3-1. RURLETRER I 1S 8B, £/-
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FRIELTWDI=H, BEDEZZA—IZT U7 —MKEEMRLBENKIIZHR>TWNET, £ bovFy
TRBRBEEERET DRI, EZA—CLITREIT2EEDHAESNEREELL . AFAE~DS
INBBROBELZERL. SNMBRBROLIE-I—NIRELZTHLEVNVZEEREBLTOET,
GMOVHY—F Tl&, 7747 MDFE B CHERFETIC T 7 — MR ENTED LS, 27 —E2E
DHBEERATWNET, £, KA ILOBEREICIREZFLE 5L TREDRKREICEENE
R BIEEEIT, RYMSRISHANESa I M—IILLTVVET,
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1-4. 77— MO EBREDEE

@LSOMAR28

15. BHOVY—REANT, ERAIGEMEF ERICRBELDHIC, TOPTINIDNT
RIDOFEWMONBETT M ?
‘What information about a project do you need in order to give an accurate estimate of feasibﬂity

using YOLII‘ own resources?

21. REZZ—DRIZEBELEZBRGELET —RELTRBELTWETH, £, Thod
EoA—BERERETHLETEET D,
Do you maintain individual level data such as recent participation history, date of entry, source, etc.,
on your survey respondents? Are you able to supply your client with a project analysis of such
individual level data?
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8. 1t TATEHEAE
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EDFIN(EDIIBFHIZE>TVO ERYTI N ? F VT NY—ATIMN?2 (2 EE21—D
RSICTIN? AEEDRFHETT N ?

Please describe the incentives that respondents are offered for taking part in your surveys. How does

this differ by sample source, by interview length, by respondent characteristics?
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Please describe the incentives that respondents are offered for taking part in your surveys. How does

this differ by sample source, by interview length, by respondent characteristics?
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8-3.AEMN)2—LDBARE

@LSOMAR28

13. BHOABEBETOERIZDVTEEN LIS, AXBIZOFRAEIZSINT B0
RBRSNBFEIFBATIN? TOERXRNTEZALSNS, O INE BIZ DOV TOIFHRIE
BATIN?EREARERFEEL—)~OEZENZBEFILRELT, ARCHTD
BEDOEIOBHMNATHEIMNE, BIEEICHAMSNETN?SINTEEHDTRTD
BEDEA—IL DI REEESBWCEIZBBEL TSN,

Please describe your survey invitation process. What is the proposition that people are offered to

take part in individual surveys? What information about the project itself is given in the process?
Apart from direct invitations to specific surveys (or to a router), what other means of invitation
to surveys are respondents exposed to? You should note that not all invitations to participate take

the form of emails.

€ CASROO—R
(ZH7aL)
QIMRAHARZ A

4-6. EHR R DR
EERICABEDLEGRR)a—L) NIV, BEEICHABOES N DN DLD
[ZBHRITHUEEDAN,
F)EIEABRICEOT, ABER)I—LDVKRKEHT D52 ERNT AERI1—LE
BETEHHER(AEMEREDOOVNIERHB) ETEHRYBART 2.

@ Lt EE

FRAEKRFEERDIRIE. BT T7or—h G, T3, T#EOYIY), [R5 RA VNS DT
LTWET, Tz, "MV ERE L B TEAEERIZE>THESNDIABDISFAIE. HZBRE
(UBEAH. R ER. MRESHFERE)EHALLESAT. AEKBELEE(EL, T=4—
MNSINTENESIIBIRTEDRLSEEBLTLNET,
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9. MMMmEZE

9-1. #MICEEd pE%E

@LESOMAR28

17. 7O UMM T LR, V7147 UNIHERE S50, ESVVo-FlREie
LEIH?

What information do you provide to debrief your client after the project has finished?

€ CASROO—K
(Z&75L)

QIMRAHART A
(#anL)

SUHEE

BRRBT T — AT LICEBICEE TEDEEF D1 DEL TV D, YRS T —h
ATALIEIFATUMRBDEDEEHZIKITEVET A, FRT IV XTAIZE>TIE, BEIERRE®
EHRREREEEDEO—T — 2% H T HIENAREICAR>TWET, IYTA T UNDT T —h R
TLATHEZERT 2L GMOUY —FRITRET 2R T 2ENELIV O, KEESN T
B TILEEYHLNCH20%FEE LRI T BEIILTHYET, 7Oz IMDEBHIRTIZDUNT,
FERIBRE A, RTHAREDBEBRNBENIZELNDESIVATLEESNTEY, MEA—ILIZ
TOTGATUMNEBREENMTONTOET, =, EROBREHK. REHELIZIT4T7 U4
SNB=0. BEREICRUIZKWNVEROHR HEEI AT UNIIBELTESSITENTEET,
KB|ETOD T INZDWTIE, ABER TEICITA TN RKIZTOC I IMLEL—SE =L TH
Y. BEBEAOHEE. DHETV. ROTOCTINIENEDESBMUMA TONET, 75147 U IE,
7D°)1g_’7i\0)7§3ﬁﬂ:5§10'5?‘%,ﬁﬂE’\JI:EWIJE—?—{‘/@&FIO’C}SU\ BEVDBERCEZEZHLBL
—C(/\i o

IIAT A= L POBEEDOYRYS BT TEL FRICE-TIRMETHAL, BICHEDHE
BRREHBZTOCVEY, TEAEARARK, BERKECEERGLEEEL TV L
=T —LDHREEETOTND=D, BENHNEZTNODERERMA T DN ARETT, 7O
SIIUNZEOTUE, AR N—F—DEBAFIGEDEREE D, FER TRHZITAT UK
RMEEREEEMTHIELHYFET
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10. EIRAHICEH T &%

10-1. EABHRIZX I DEVAEA
@ESOMAR28

24, FZANI—RIS =~V UHERFLTEESN, EOLSIZLTRIBTEANTIA /N —
R —FRFELTOET M ?
Please provide a link to your Privacy Pohcy. How is your Privacy Policy provided to your

respondents?

€ CASROO—F
CO)IE=A—DBINELT —2F = EE=2—ICER T 2T —2DOFAICET 5T 544/ —R)
V—ERNRTIBENDD,
TIANL =R —Z B DRI FzbhhWed<dl, ERNICE=Z—ICHOE B ELD

60
TISANS— RS —SBT BEDESBEE T, AHARYRCE=S—ITHSE B ELB S,

@ INRAHARZ A

4-5. HRE~NOHREIR
FEFRAIIZ. LTFOFIRICOVTHEEANRARLZT TGS,

OFAEH
QiIAEEREHE S
QEMR T erA—ILBHDNLEREBEES
@ E AR
OB RDBEEEZTDIESE
®FT AN\ —Ft
@ Lt ELHE

W I TTAN—<—IDRBELETT,
EZA—HDEOLTES- BEETAHEANEREBAGFORIEEZE /L. LU TOHE
ICCEE - EEE=RELTHYET,

DEANBREETASANS ZTF LOTOY S AIZRIVE N SR E RS BRI ZFELL .
HATESBEANSROEBE A EEBHELTLET,

QEHMNICHKERICHTEIHBETVAAYINEICE#REESHFE >TEANEREEE
TEREBEEZTVET,

W DT SA N —RYS—F LU RIZRYET,

http://infoa.jp/p/docs/privacy.html
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€ CASROO—K

CRABEDKRIEIZE>T, ATHEBEILUTORBERETRTIMNELD D,
()RR ERIBR(SRILH AR ANRN—2ZNBANO, TITATEZA—DERESD)
(b)E=2—1)YIL— DEREIER
(C)E=A—FEHIER
(d)7 XA IL DR B 2

()RR IKREEF L

()X IL BB DEREE

(@)XFIRRDEETHEY U TIVIFEROARE (EUNKIER, DU —FIZESMLEZEZZ—IC
B9 HiERI LT EDIEE), BEPLPRARADHBAETELED)

(MBEFEA—IL  RD)—ZV T XE BEA—ILEEROIPRE. BLUEEOHRICETHE

COO)GREMMBA/ RILERABTABELLIITIN —ABNRBLTNSHEEEL)EF AT IR,
HELARRUAT T —NRBEEEEN Y —TyNEBOMAICHASNDIS A, FEMEBIE T
T —=RERNER— T T4V T F v o R—UNBNRBEINDEVOSEREBEICHRT 2RBND
%, TNIZKYBRIE (BRI YN H IR I SR aEMEZ i TE 5,

@ INRAHARZ A

2-3. THHERISHKILEEEER
BHT7IERNRRILOERBEEOERIZDOWNT, AELEEAEBRELTIZAT7 U

BREIZHATY %,

2-5. TURRNRRIVES
EHMICBAT 7 ERANRVOERRECBET 2B BERE —RICAFT D,

2-8. TORANRRKILEBEEDAB
FRAIEL T, ABEHRAIZETEIAANDERBDHEREEHMWIZITL. Fhi
TORCRNRKFILEEHELT—RRIZARRT S,
@ L EXE

@/ xI)Tvy

SHRICIE, 77 —MRERBER R B BHMORNRE/ RN TYIELTRRALTVET,

FIZTE, RRILTVIEERLARELTOET,
FE¥FICIE, RERIIAEOHKEREHARLTVET,

@ AR v )L (EHFABRER)

SHAICIE, BENEHHAETORIEE
BELARLTOET,
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10-3. MEEE -FFRISH T DEUEH

@LSOMAR28

3. BEOY U TINY =AY U FILERHLEGE . ZYEERIET D=H. EDLIIC
LTELS =Y VT —RETLURLTWET A ? (S8 AR T 220, BEARE
LEEBRIOTLUREEDESIZLTHIRTEEI N ?V—REFLWERIEEDEE AT REM
[ZRLT, EDLIITUMLETH ?

If you provide samples from more than one source: How are the different sample sources blended

together to ensure validity? How can this be replicated over time to provide reliability? How do you

deal with the possibility of duplication of respondents across sources?

7. RREGHIBEROREN YV TILEZER T D=OICF. EABRRTYTEREHFEITH?

What steps do you take to achieve a representative sample of the target population?

24, REEZA—ERBDOHTH IO, T—2RE DT CRIEEMEFEALTOETH,
Fr=ZhE, WD, EQKSBEAMIZEHLNEHNBENETE0N,
Do you use data quality analysis and validation techniques to identify inattentive and

fraudulent respondents? If yes, what techniques are used and at what point in the process

are they applied?

€ CASROO—F
(#27L)
@ IMRAHART A

5-1. AEMEDTHEE
FAEOMEICKLTIL, FAEEREDREEZTML., FAEZRDOBIRCDOVNTDRIBEME
H DEOICRBLGRERNBRNZBEHINDINETHD,
OFABED B
QABME HMEEDRBIEET IV EZA/NRKILOREE R (X)
QFE Mz
@xt&EHEFECK)
O EE AR
@FEHRCXK)
QDFBIKBRIELK
®BHREEH
OF=EIENES
(0 EE MRS
OINEENIE(ERELEZSE) (X)

®LGEE
[ JapanCloudPanel T JapanDoclor CloudPanel |

EHRICHERIIAEEEREL, 710
VERBEOEMEICDOWNTH A FELTLE
T, ZL T TOREREITAT IR
L. AEZELGEICHRITTFRLTOZEN
TWET,

Ff=. O TINBIZISAT UMD HES
TARERZEDDETA—RN\YHILTWE
WTWET, SOESIZOTATUNEHELT
IREIWEBEETSIZET, GMOUY—FRHNT
FBEBETERVE S DOEZ HEICELT
i BENICEBETO>TOET,

BEDERET—< I
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ZHoE: MU RAEMBICLDE R
EOE: RETMNERICLIFEE

r  GCMOResearchNetworkPanel |
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10-4. BEEDEHM

@ESOMAR28
16. AIZEZEOHMEEEZRELET N ? ZNoDERIIT A7 VR A ATREIREIZS
TWEITMN?

Do you measure respondent satisfaction? Is this information made available to clients?

@ CASROZ—F
(FE5L)

QIVRAFART A
(#anL)

SLHEE

@ B1E B AR - [ L

EHAMIZCSRAEBEEMLTCVNET, TOEREIECH—ERDUEEHELTNET,
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TORBRERAL Y —ERCKLTOET,
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10-5. €Fa)7+

@LESOMAR28

25. TEARERIVT R X 1)TAE RS 2ODWEIZDNTEEMN BTSN,

Please describe the measures you take to ensure data protection and data security.

€ CASROZ—F

CRIE=ZA—DDINELIET—ADEEINFICEETHD,

() B EMREELRMIHE ST, ARILEFEINZTNIERSEN,
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4-1. KNHER
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FEUODMENE G RICLERT NIEE5ALN,
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Appendix

28 QUESTIONS TO HELP RESEARCH
BUYERS OF ONLINE SAMPLES #ig|Z
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GMO research answers to ESOMAR’S 28 questions

MGRABETIEODAVFAVRHEBET SR BT IHY, EnLSRRESKBTT P.6
he

What experience does your company have in providing online samples for market research?

FUOTAVREETA—E, EOLSBFETESHTWONETDHD, 000 P.10
(T—AR—X, MBHICEEINTND/RIL, LIS =T T4V T VR Y—=2v )b Ry

MI—4. Web ETOAY A—t TR E)

Please describe and explain the type(s) of online sample sources from which you get respondents. Are these databases?

Actively managed research panels? Direct marketing lists? Social networks? Web intercept (also known as river)

samples?

BREROY TV —ZADoY U TIVERBELES S, ZYUMERIITIRED, EOLSIZLTERE> P.28
YOI —RETLURLTWET S ? EHEMER MU TR0, RESRBLERZOTLE P.38
HEEDOESIZLTHRTEETH 2 V—REFEVEEESZEDEE TEEMRICH LT, EOLSIZHAN

LEIHN?

If you provide samples from more than one source: How are the different sample sources blended together to
ensure Validity? How can this be replicated over time to provide reliabﬂity? How do you deal with the
possibility of duplication of respondents across sources?

BTNV —REHERABEAOLOLLTERALTOEI M ? bLES5TRITNIE, YTy — - P.12
ABMEDLNZEIDBENIEHEATET M ?

Are your sample source(s) used solely for market research? If not, what other purposes are they used for?

AVR—RIMT IR T HENELODTI)—DE=F—RRIE, EDOLIIfToTVETH, - P.11

How do you source groups that may be hard to reach on the internet?

BRBETOCINENT, OTONAEHBDY U TLEFERLT, BHOYVTILERETDE P15
DBELIHIIHFE, EOLSCLTNA—I—DRBEEZFTVETH ? ThIE, Y—RN—T1—DT0O

N REFERT I, BRNZISA7UNEBANT3HDBHORIS—TEFH ?

If, on a particular project, you need to supplement your sample(s) with sample(s) from other providers, how do

you select those partners? Is it your policy to notify a client in advance when using a third party provider?

NELLIBERORRNY D TIVEERTIEDICE, EABRRTYTEEBHETM? P.28
What steps do you take to achieve a representative sample of the target population> e P.38
P—RAIL—FEFALTNOETH ? KEZE

Do yOLl employ a survey router?

o 1 o o1 & W M
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10
11
12
13

14
15
16

IW—AREFERTIEA. L—2ROFYYTIOERAEZSENEBLEIL, EOLSICLT, EDHFE
HNEZEZEDOEHIRFEINEIDELNBNEROTOETIN ? MEEEBRHLLTHREZTHAE
ZEYHTERBDTTH ?

If you use a router: Please describe the allocation process within your router. How do you decide which surveys
might be considered for a respondent? On what priority basis are respondents allocated to surveys?

L—R%ERT 256, L—3ERATIEDELINATREILT 5, FEEBRFT D0
IZESWNWSFMBEEYE TN ? E5LNINATRAEEDKSIZLTRIEL., MELFTHN?
If you use a router: What measures do you take to guard against, or mitigate, any bias arising from employing a router?

How do you measure and report any bias?

IW—2%FERAT 2568, BHOFENIL—EDNRTA—2EEINFTITHN? EMHF—LTIHN?
B2 OO R—SwTIH?
If you use a router: Who in your company sets the parameters of the router? Is it a dedicated team or individual project

managers?

BIZEEDTOT4—IUERIIAEFREALTOETH ? FREEDLSICLTRELTFI M ?220lE
YTV —RABTEDLSIZRLEYFE TN ?2EDESILTYYIT—hEnEETETH ? £ LEAE
TH5I0T4—ILT—R2EMEFH>TVERNGS, EOLSICLTEVNEREEND IO T /ML
LETHM?

What profiling data is held on respondents? How is it done? How does this differ across sample sources? How is it kept

up-to-date? If no relevant profiling data is held, how are low incidence projects dealt with?

B OREBFTOERIOVNTEELNELIEEIN, AXMNCIOREICSINT H7=HICRREh
BDEH/IEBATTIN ? TO0EARNTEZLNDS, TOPTIFE HICOVWTOBERIFBATT N 25
BBRAE(FEFIL—2)~OEENBBFHIAELT, AECKHTIBHEDOIEHD B I A TH
&, BEFICHAMNINETH ?2SMTEEHDTRTOBELEA—ILOBBELLENE
IZBBL T,

Please describe your survey invitation process. What is the proposition that people are offered to take part in individual
surveys? What information about the project itself is given in the process? Apart from direct invitations to specific
surveys (or to a router), what other means of invitation to surveys are respondents exposed to? You should note that not

all invitations to participate take the form of emails.

REENREICSINT BEICLH>TRRSNSFHELICOVTHEM BEEN, ThIFEDLSIC
(EDESBEHITE>T)BBYFTA P2V TNY—RATIN 2 (281 —DRSIZTTH ? [
BEEORHETIN?

Please describe the incentives that respondents are offered for taking part in your surveys. How does this differ by sample

source, by interview length, by respondent characteristics?

BEHD)Y—REAWT, EHAEMEZERICREBESS0HIC, TOP NI DONTRIDIFEHRA S
BETIn?
What information about a project do you need in order to give an accurate estimate of feasibility using your own

resources?

?%?@ﬁﬂfiéiﬂﬂ%bi?‘b\ ? TNDOERIE A7 VD F A RTBESREBISEINTOEYT
N .

Do you measure respondent satisfaction? Is this information made available to clients?
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17
18

19
20
21
22

23
24

TV IOMMRT LR, V51T UNHERESRDED, ESVoIBHRERMLETH ?

What information do you provide to debrief your client after the project has finished?

HICT—ADREFIVIICRTIEELHYFETH ?2 5L ENDHL=TH K, HELEFREA
IZBTEEFENBWNTEIZ BT 5. FEERETIHOHEULFIEEBLTOET M 245,
BFENBVTEILIEUTOLIBEDTT, (1) TELHAEE., b)FREBITERL, F-E—E%¥D
BUOEE. OIEZLEWVIEE (EEAXTHOHSRVN D DOENTE, (DAE—TU T (BTES
REDET). CNBDFIBIZDOVTHEINELESLY,

Who is responsible for data quality checks? If it is you, do you have in place procedures to reduce or eliminate
undesired within survey behaviours, such as (a) random responding, (b) Illogical or inconsistent responding, (¢)
overuse of item non-response (e.g. “Don’t Know”) or (d) speeding (too rapid survey completion)? Please
describe these procedures.

AVAINZIELS, BLAWCEHLL T, FEDEBN TRICEANICEDLLVWOEE T, fECS
M9 370N AT EEBTEMTEETH 2 CNIFH U TILY—ABTIEDLSICRAYET
m?

How often can the same individual be contacted to take part in a survey within a specified period whether they respond to

the contact or not? How dOGS d’liS vary across your sample sources?

EDBLDHEET, ALEASREDOHEATREICSNT2CENTEET M ?22NIEY T
IWW—RBITIREDEIIZERYFETH ?EDESICLTHTIVAB LV (FX) HABRATEHEHLE
ITH?

How often can the same individual take part in a survey within a speciﬁed period? How does this vary across your sample

sources? How do you manage this within categories and/or time periods?

BE-A—DRIEZBEECLEHZBFREEET —FELTHRAELTVETH, T, TNALDE=L—1F
HWERBTDHLIETETT D,
Do you maintain individual level data such as recent participation history, date of entry, source, etc., on your survey

respondents? Are you able to supply your client with a project analysis of such individual level data?

BREEOR—MEZRERIDIFIEEF >OCWEI M ? FELEEFERHITIEOOFIREF-
TOWETH 2SR TLY—ADOZBFEB LU (FER)RAEICTUN—FIRAUNEERF
L—BIZBNTRTEINBELT, CHUSDOFIRIC DOV TEEM BESL, $LB2BH >V FILERHE
LTWBDTHNIE, AINZEIICFIENHYET M ? HLHNIEEEAEESLN,

Do you have a confirmation of respondent identity procedure? Do you have procedures to detect fraudulent respondents?
Please describe these procedures as they are implemented at sample source registration and/or at the point of entry to a

survey or router. If you offer B2B samples what are the procedures there, if any?

TRTCOFUFA Y TIVY—RIZDONWT, TIFREDF T ORI DWTHEEIMELES
LY,

Please describe the ‘opt-in for market research’ processes for all your online sample sources.

TSANY—RID—~DV I ERBLTEIN, EDESIZLTRIEZEEATSA /1Y —R)S—%
BHLTHWEITHM?

Please provide a link to your Privacy Policy. How is your Privacy Policy provided to your respondents?
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Please describe the measures you take to ensure data protection and data security.

2 5 T—AREBELUVT -2 ) TAZREAET HHDLBISOVNTEEHNELLSY,

LTERRITRENESIHARDB=8, ESVV=EBHIZRENETH ?
What practices do you follow to decide whether online research should be used to present commercially sensitive client

data or materials to survey respondents?

2 6 oA —FIZBNT, BEWICE O TATRISATNINT—20ER%E, AEREHICH

Are you certified to any specific quality system? If so, which one(s)?

2 7 BHAMFEDREVATATRIASATOEI N ?HLESTHNIE, ENIXENIZRYFT N ?

BEECHEML T T H ? EXIEHKELRDCOPPAN LS4, D IL—ILOIEXEILESFLETH ?
Do you conduct online surveys with children and young people? If so, do you adhere to the standards that ESOMAR

2 8 FHOEBELEDAVSAVRABEEERLTOVET M ? ELERL TS, ESOMARDIERHT S

provides? What other rules or standards, for example COPPA in the United States, do you comply with?

X B I —RAIL—REEALTOEWN=H, 8. ~T11IZIXEIZLTBYE A,
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CODE OF STANDARDS AND
ETHICS FOR SURVEY RESEARCH D #i5|=
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